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A diverse and innovative company,
empowered employees, integrated
processes, and a brand image that makes
us the preferred choice of customers

Enriching our stakeholders’ quality
of life, setting trends and providing
superior brands and services

« Accountability
« Customer Satisfaction
» Honesty and Integrity

« Employee Wellbeing and Growth
» Collaborative Culture
- Respect and Tolerance for All
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COVER STORY

BUILDING CONNECTIONS AT TIC 2026

HADCO's sister companies, Creamery Novelties, HADCO Experiences and Musical Instruments
of Trinidad and Tobago Company Limited (MITTCO) were proud to participate in the Trade
and Investment Convention (TIC) 2026, joining more than 400 exhibitors at the Centre of
Excellence, Macoya, for what was described as the largest staging of the convention to date.

THE NEWSLETTER OF HADCO: ISSUE 56 | JULY 2026

TICis an initiative of the Trinidad and Tobago Manufacturers’
Association (TTMA) and was held from June 9 -11, 2026, with
the first two days reserved for Business to Business (B2B)
interaction; and the final day open to public participation.

The three booths served as hubs for meaningful
conversations with prospective guests, business
representatives, industry partners and members of the
public stopping by to make enquiries, give feedback or
enjoy a Creamery treat. The teams welcomed hundreds of
visitors, distributed marketing materials, invigorated the
crowds with the sweet sounds of pan; and shared sweet
treats from Creamery including ice cream, yogurt and
novelties.

For HADCO Experiences, visitors were interested in
receiving follow-up information on stays, tours, day passes,
wedding packages and curated experiences. One of the
most rewarding aspects of the convention was reconnecting
with past guests who shared overwhelmingly positive
feedback about their experiences at both Asa Wright Nature
Centre and Mt. Plaisir Estate Hotel. Many highlighted the
quality of the dining experience, the relaxing atmosphere
and the unique sense of hospitality they encountered
during their stay.

Representing HADCO Experiences throughout the
convention were Corporate Communications Manager,
Varisha Rambaran, Corporate Communications Specialist,
Chelsea Harripaul and Reservations Agent, Camille
Pardassie.

Several interactions throughout the event reinforced an
important insight for the team: while some members of
the public initially perceive HADCO Experiences as a
premium offering, that perception often changes once the
full value proposition is understood. When visitors learned
that stays include meals, immersive nature experiences,
personalised service and access to some of the country’s
most unique destinations, many acknowledged that there
are few comparable offerings within the local tourism
landscape.

At MITTCO's booth, the team was busy sharing information
about the various steelpans available for sale, answering
questions about the craftsmanship and services, while
serenading guests across the three days. Akua Leith,
Managing Director at MITTCO, shared, “The feedback was
incredible for us. It was wonderful to see the enthusiasm
and reception that MITTCO received - and we were able to
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engage in productive conversations with so many visitors
on the two business days.”

The convention also facilitated valuable networking
opportunities with fellow exhibitors, suppliers, tour
operators, event planners, technology providers,
transportation companies and other service providers,
creating opportunities for future collaboration and business
development.

The Creamery Team was there with the full range of
products being sampled across yogurt, ice cream and
novelties. They collaborated with Angostura Bitters, adding
a special touch of their cocoa, orange and original bitters
toice cream, which was a fun and interesting combination
that drew curious visitors with its unique pairing.

Overall, TIC 2026 proved to be a valuable platform for
strengthening brand visibility, generating qualified leads
and building relationships for all the participating
companies.

TR R
nce, Maco

Convention entrance at Centre of Excelle
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Chelsea Harripaul, Corporate
Communications Specialist, chatting Camille Pardassie chats with
with a few members of the business Isaiah Colthrust, Creator of the
community who visited the booth platform “WahWeDoing?"”

Akua Leith, Managing Director, MITTCO, Khai Alcantara, Pannist, MITTCO,
networks with other exhibitors gives a live demo on the steelpan

A

£

Our lovely Creamery Ambassadors welcomed numerous visitors, sharing the full
range of ice cream, novelties and yogurt over the three-day period
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DISTRIBUTION DIVISION

HADCO DISTRIBUTION'S
BRANDS SHINE AT BACCHANAL
BRUNCH: SUMMER ROMANCE

On Sunday June 7, 2026, Stoli, Yellow Tail, Da Castello
and Creamery Novelties were part of Bacchanal
Brunch: A Summer Romance, held at the Cipriani
Labour College in Valsayn.

The popular all-inclusive event featured premium food, beverages
and live entertainment in a vibrant social setting. Guests enjoyed
an extensive culinary experience featuring sushi, pasta,
strawberries and a variety of crafted cocktails, complemented
by performances from local entertainers throughout the day.

HADCO'’s brands contributed to the experience by offering
guests a selection of premium wines, spirits and frozen treats,
enhancing the event'’s diverse food and beverage offering.

Attendees enjoyed Yellow Tail wines, Da Castello Prosecco, Stoli
vodka and Creamery Novelties’ frozen delights, which added

flair and fun to the event, embodying the theme, A Summer This beautiful couple indulged their sweet tooth with
Romance perfectly! Creamery Novelties delights

Wine & Spirits: These lovely ladies enjoyed crisp Yellow Tail Wines, Stoli Vodka and bubbly Da Castello Prosecco
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CREAMERY ICE CREAM CELEBRATES FATHERS

As part of its ongoing 12 Months of Giving campaign, Creamery Ice Cream dedicated its June initiative
to celebrating fathers and father figures through the #SweetestDad social media campaign.

The initiative invited members of the public to share a
photograph capturing their dad’s sweetest moments, along
with a heartfelt message explaining why he deserved the
title of #SweetestDad.

Participants entered for the chance to win a restaurant g5 o (’.Folfh "
voucher to treat their dad, offering a meaningful way for ) ¢ : Q,{‘efﬁ

families to recognise and celebrate the special role fathers
play in our lives.

The campaign encouraged the sharing of personal stories
while fostering community engagement through positive
and uplifting interactions across Creamery Ice Cream’s
digital platforms.

By highlighting the love, care and dedication of fathers and
father figures, Creamery displayed the brand’s dedication
to creating memorable experiences that bring people
together.

Kezia Atwell - 4w
* My dad celebrated his 94th birthday this month,
And don't just eat any ice cream it must be Creamery Ice Cream Caribbean .
The rest don't have his flavors and sweetness he is looking for.
My grandson said grandma, great grandpa taking all the ice cream and he didn't get any.
My dad favorite is Soursop.
So we had a small one for him while we sank ourselves into the Strawberry
My dad has poured out into his community and where ever he went, always assisting
anyone in need or if they needed something fixed ..
He still plays with his great grandchildren often making animals sound and trying to scare
them.
#SweetestDad

Showing Dad some much needed love with Creamery Ice Cream

® www.HadcoLtd.com @@@ HADCO B HADCO Group THEHADCOTIMES 7



FOOD & BEVERAGE THE NEWSLETTER OF HADCO: ISSUE 56 | JULY 2026
DISTRIBUTION DIVISION

HALF MOON AND FRESH START FUEL FITNESS AT LAPS & LATTES

Half Moon Vegan Ice Cream and Fresh Start Juices were proud to support Laps & Lattes,
a community fitness event hosted by ATPerformance Lab TT that brought together running
enthusiasts for a morning of movement, connection and wellbeing.

The event took place on Sunday June 21, 2026,
and combined physical activity with a relaxed
social atmosphere, encouraging participants of
all fitness levels to enjoy running, walking and
spending time with fellow members of the
community. Following the workout, attendees  [#A 9 N
were able to unwind and refuel while connecting N
with other participants.

.

N |

Fresh Start Juices kept participants refreshed with
a selection of juices, while Half Moon Vegan Ice
Cream treated attendees to delicious plant-based
frozen desserts after an active morning.

The brands’ presence complemented the event’s
focus on promoting balanced, healthy lifestyles T‘h . L
and rewarding participants for staying active. = Half Moon teamSEES

HAAGEN-DAZS BRINGS SWEET INDULGENCE TO YUMA'S
BAND LAUNCH

On Saturday June 27, 2026, Haagen-Dazs was part of YUMA's highly anticipated Carnival band
launch, FEROCIOUS: Fierce by Nature, held at the National Academy for the Performing Arts
(NAPA) in Port of Spain.

The immersive event unveiled YUMA’s 2027 Carnival
costume collection through the brand’s signature
Yumaverse experience, drawing masqueraders and
Carnival enthusiasts for an evening of entertainment,
fashion and celebration.

A A =S Fresh Start Juices provide a

refreshing cool down for runners

Guests enjoyed an all-inclusive experience featuring
an extensive beverage selection, light bites and live
entertainment as they explored the new costume
presentation inspired by the power, resilience and
beauty of the wild.

Adding a sweet touch to the evening, Haagen-Dazs
delighted attendees with its premium ice cream,
offering guests refreshing indulgence throughout the
event.

The brand’s presence amid the upscale atmosphere
provided another opportunity to engage directly with
consumers during one of the Carnival season’s major
launch events.

T,
IS %\

Our Haagen-Dazs belles pose
Haagen-Dazs treats for attendees at the entrance of Yumaverse
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FOOD & BEVERAGE

DISTRIBUTION DIVISION

HADCO BRANDS SUPPORT NATIONWIDE MARATHON EVENTS

Throughout June 2026, HADCO Distribution’s Food & Beverage brands were present at several
5Ks and community fitness events across Trinidad and Tobago, supporting participants as they

embraced active and healthy lifestyles.

During the month, brands such as Creamery Novelties,
Reboot, Creamery Yogurt and Chobani participated in the
Massy 5K, Girls Glow 5K, Price Club 5K and Trinidad and
Tobago Police Service (TTPS) 6K where runners and walkers
were treated to refreshments and product sampling before
and after their races.

K runners

® www.HadcolLtd.com @@@ HADCO B HADCO Group

These activations provided valuable opportunities for the
brands to engage directly with participants while promoting
hydration, nutrition and post-race recovery in a vibrant
community setting. The events also reinforced HADCO's
continued support of initiatives that encourage fitness,
wellbeing and healthy living.

TRINIDA

?M! I D l., {", TV
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DISTRIBUTION DIVISION

SAY CHEESE PIZZA CONNECTS WITH SHOPPERS THROUGH
RETAIL SAMPLING ACTIVATIONS

Say Cheese pizza continued to strengthen its retail presence through a series of in-store sampling
activations at SuperPharm and Xtra Foods locations during the month of June, 2026.

The activations gave shoppers the opportunity to sample These in-store executions served as valuable touchpoints
Say Cheese pizza products firsthand while learning more  for increasing brand awareness, introducing the product to
about the brand’s convenient and flavourful meal options.  new customers and reinforcing its presence within key retail

Brand Representatives engaged directly with customers, outlets.

creating an interactive shopping experience that encouraged
product discovery and consumer feedback.

s
CONVENIENCE
AT ITS BESTy

e_ Ready in 15 Minutes!

AVAILABLE NATIONWIDE

Say Cheese pizza sampling at Xtra Foods in Arima and Superpharm, Diego Martin
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SHOWCASING A WORLD OF DISCOVERY AT GLOBAL BIRDFAIR 2026

From Friday, July 10 to Sunday July 12, 2026, HADCO Experiences joined the international birding
community at Global BirdFair 2026 in Rutland, England; introducing visitors to the extraordinary
biodiversity, culture and conservation efforts that make Trinidad and Tobago a truly unique destination.

Throughout the three-day event, the HADCO Experiences
team welcomed a steady stream of visitors eager to learn
more about Trinidad’s wildlife, Neotropical birding
opportunities and the work being carried out at Asa Wright
Nature Centre and Mt. Plaisir Estate Hotel. The booth
became a hub for discussions about endemic species and
scientific research to community partnerships and
regenerative tourism.

One of the strongest takeaways from this year’s event was
the importance of maintaining a consistent presence within
the global birding and nature travel community. Building
recognition takes time and each conversation helped
strengthen awareness of both HADCO Experiences and
Trinidad as a premier nature and wildlife destination. Beyond
individual travellers, the event also created valuable
opportunities to connect with international tour operators
and group travel organisers.

Perhaps the most rewarding aspect of the event was
witnessing visitors’ genuine surprise upon learning about

Zaria Lynch-Lewis, Sales and Reservations Manager
(left) and Giselle Ragoonanan, General Manager
(right) prepare to network on opening day

® www.HadcolLtd.com @@@ HADCO B HADCO Group

Trinidad’s ecological significance. Many were unaware that
Trinidad sits at the southernmost end of the Caribbean
archipelago and shares strong biodiversity links with the
South American continent. Conversations about
Neotropical birding, diverse habitats and accessible wildlife
experiences consistently reshaped perceptions, with many
visitors expressing excitement about discovering a
Caribbean destination unlike any other.

Visitors were equally intrigued by HADCO Experiences’
regenerative approach to tourism, particularly the
integration of conservation, scientific research, community
partnerships and cultural interpretation into the guest
experience.

The company’s presence at Global BirdFair 2026 yielded
far more than travel enquiries and industry connections.
It reinforced the significant opportunity that exists to
position Trinidad and Tobago as one of the Neotropics’
leading birding and biodiversity destinations.

9.

xplore
1ESTATE HOTEL fig

B

Giselle Ragoonanan, General Manager in action at
the HADCO Experiences’ booth with guests

THEHADCOTIMES n




HADCO EXPERIENCES

THE NEWSLETTER OF HADCO: ISSUE 56 | JULY 2026

MISS WORLD T&T PARTNERSHIP SHINES INTERNATIONAL
SPOTLIGHT ON MT. PLAISIR ESTATE HOTEL

HADCO Experiences recently welcomed the Miss World Trinidad & Tobago 2026 production team for
a three-day content creation experience designed to showcase the beauty, culture and hospitality

of Grande Riviere to a global audience.

The visit took place from July 16 - 18, 2026, with Miss World
Trinidad & Tobago 2026 delegate Georgia-Lee Gill and her
production team.

The collaboration forms part of Miss World Trinidad &
Tobago's official introduction film, which will be presented
on the international Miss World stage before an audience
of approximately 6,000 attendees in Vietnam and
distributed globally through television, streaming platforms
and social media channels reaching more than 90,000
followers.

Throughout their stay, the team explored the property’s
scenic grounds, participated in kayaking activities on the
Grande Riviere River, visited the iconic Pawi Lodge, hiked
to the breathtaking Homard Waterfall, captured aerial
footage of Trinidad’s untouched North Coast and explored
one of the region’s most renowned turtle nesting sites.

Serving as the primary on-the-ground liaison for the
collaboration was Chelsea Harripaul, Corporate
Communications Specialist, who accompanied and
coordinated closely with both the production crew and the
Mt. Plaisir Estate Hotel team to ensure the filming schedule
proceeded seamlessly. The wider hotel team played an
equally important role, providing exceptional support and
accommodation to the crew throughout their stay.

12 THEHADCO TIMES

According to Miss Gill and members of her production
team, they were particularly impressed by the level of
hospitality displayed by the staff and the property’s
commitment to service excellence. The culinary
experiences proved to be a standout highlight of the visit.

From traditional local cuisine to freshly prepared meals
showcasing the best of Trinidad and Tobago’s flavours, the
team praised the quality and authenticity of the food
offerings. Several members of the production team
remarked that some of the dishes served at Mt. Plaisir Estate
Hotel were among the best they had ever experienced.

As audiences around the world prepare to view Miss World
Trinidad & Tobago’s official introduction film, Mt. Plaisir
Estate Hotel and the wider Grande Riviere community will
be proudly represented through a story that highlights the
spectacular landscapes, as well as the people whose
warmth, dedication and passion make it such a remarkable
place to visit.

Through collaborations such as these, HADCO Experiences
continues its mission of promoting Trinidad and Tobago’s
tourism offerings while creating opportunities for local
communities and attractions to gain meaningful exposure
on the global stage.

Georgia-Lee Gill poses for a photo at Pawi Lodge

® www.HadcolLtd.com @@ HADCO B HADCO Group
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MITTCO SUPPORTS CHAGUANAS
SECONDARY SCHOOL ORCHESTRA

Musical Instruments of Trinidad and Tobago
Company Limited (MITTCO) continues to advance
its commitment to supporting the development
and sustainability of Trinidad and Tobago’s
musical heritage through its recent assistance
to the Chaguanas Secondary School Orchestra.

Aligned with its vision to preserve, promote and advance
the national instrument, MITTCO provided technical
support by adjusting the instruments on their stands and
addressing key structural issues.

This initiative reflects MITTCO’s mission to improve access
to quality musical instruments while contributing to the
growth of young musicians and school-based music
programmes. Through targeted support of this nature,
MITTCO continues to demonstrate its role in strengthening |
the steelpan sector and supporting the next generation | Simeon Superville, Tuner, affixing steelpan
of cultural ambassadors. strings for eascilEIEN,

MITTCO FEATURED ON TTT LIVE

Musical Instruments of Trinidad and Tobago Company Limited (MITTCO) was featured on TTT
Live on Friday July 10, 2026, in a segment focused on the company’s participation in the Trade
and Investment Convention (TIC) 2026 and its efforts to position the steelpan as both a cultural
symbol and an export-ready product.

During the feature, MITTCO’s work was
presented within the broader
conversation on trade, manufacturing
and cultural enterprise. The feature
also underscored the importance of
visibility for local manufacturers and
creative entrepreneurs.

As the steelpan continues to represent
national pride, MITTCO's efforts point
to a wider ecosystem - encouraging
the craftsmanship and art to continue
throughout generations.

The company’s continued development
signals a promising future for the
steelpan industry, one in which the
instrument is not only celebrated as a
national treasure but also positioned

as a competitive product on the global Akuateith; Managing Director, MITTCO, Virnala, Balkaran, Hostof TTT's Mornmg Show and
stage that all can experience. Khai Alcantara, Pannist, MITTCO, pose for a photo after The Morning Show featureon TTT

@ www.HadcolLtd.com @ @@ HADCO B HADCO Group THEHADCO TIMES 13
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CREAMERY NOVELTIES AND ECOIMPACT STRENGTHEN SALES

AND NETWORKING SKILLS

On Thursday June 18, 2026, members of the Creamery Novelties Export Department and Ecoimpact
participated in the Effective Sales and Networking Workshop hosted by the Trinidad and Tobago

Chamber of Industry and Commerce (TTCIC).

Representing Creamery Novelties at the workshop
were Vashish Sieurajsingh, Export Manager and
Kimberly Mohammed, Export Market Analyst; while
Ecoimpact was represented by Zindzi John, Business
Development Officer.

The programme was designed to strengthen
participants’ sales and networking capabilities through
practical sessions focused on client-centric selling,
effective communication and engagement strategies,
as well as negotiation and closing techniques.

The workshop provided valuable insights into building
stronger client relationships and enhancing business
development skills, while offering participants the
opportunity to network with professionals from a
range of industries. )

HSE

HADCO ACHIEVES SQF CERTIFICATION

HADCO's HSE Department’s hard work has seen
another objective realised. Kevin Singh, HSE Manager,
advised that HADCO has successfully achieve SQF
Certification.

He iterates: “This certification reflects the tremendous dedication,
teamwork and commitment demonstrated across the organisation
to strengthen our food safety and quality management systems.
Achieving this milestone required extensive preparation, rigorous
process reviews, implementation of best practices, employee
training, documentation enhancements and a steadfast focus on
continuous improvement.”

The certification is a testament to the hard work and perseverance
of everyone involved in maintaining the highest standards of food
safety, quality and operational excellence and is valid until May 7,
2027.

The HSE Department extends its gratitude to all team members
across the company for their contributions in making this
accomplishment possible.

14 THEHADCO TIMES

(L-R): Zindzi John, Business Development Officer, Ecoimpact,
Kimberly Mohammed, Export Market Analyst and Vashish
Sieurajsingh, Export Manager, Creamery

Novelties at the TTCIC’s workshop
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OUR PEOPLE

HR ROLLS OUT BAMBOOHR PERFORMANCE MANAGEMENT

SYSTEM TRAINING

To support the effective use of the BambooHR
Performance Management System, a series of
Performance Management training sessions
were conducted for employees across the
organisation during June and July 2026.

Training sessions for Managers and Supervisors were held
on Wednesday, June 15 and Thursday June 16, 2026,
followed by training sessions for all employees on Tuesday,
June 30 and Wednesday July 1, 2026. Facilitated by
Florence De Silva, Human Resources Generalist, the
programme was designed to refresh participants’
understanding of HADCO'’s performance management
process and ensure consistency in the use of the BambooHR
platform.

The sessions provided guidance on the various performance
appraisal periods, the overall appraisal process and the
steps involved in completing evaluations within the system.
Employees also received practical instruction on setting,
managing and tracking individual goals through BambooHR,
reinforcing the importance of continuous performance
development and accountability.

The training forms part of HADCO’s ongoing employee
development, equipping staff with the tools and knowledge
needed to effectively manage performance, support
professional growth and contribute to organisational success.

Bamboo HR training conducted by
Florence De Silva, Human Resources Generalist

Attendees at the training session were given step by step guidance on utilising the
BambooHR platform to support performance management

® www.HadcolLtd.com @@@ HADCO B HADCO Group
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CREAMERY IGE CREAM SUPPORTS THE HELPING HER

FOUNDATION

As Creamery Ice Cream continued its “12 Months of Giving” initiative, the brand partnered with the
Helping Her Foundation to host an internal feminine care product drive, enlisting the support of

HADCO'’s employees across the company.

The initiative encouraged staff members to contribute
feminine care products, which were collected and used to
create care hampers for donations to deserving individuals.

Each department was invited to participate by contributing
feminine care items, with an added incentive - the
department with the highest number of contributions
received a Creamery Ice Cream hamper to enjoy as a team.

It was indeed a worthwhile cause; and successfully
spearheaded by Anastasia Pickering, Category Manager
(formerly Junior Brand Manager) for Creamery Novelties.

Creamery continues its “12 Months of Giving” campaign
with excitement and extends sincere gratitude for the
generous response from Hadconians, who enthusiastically
participated in this community-focused effort.

2 -
The Food Sales team'’s contributions

16 THEHADCO TIMES

3 M S
Hefty donations from the HADCO Team
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TIONS TO CATEGORY

Effective July 1, 2026, HADCO's Marketing Department officially transitioned to a Category
Management structure, marking a significant milestone in the evolution of the Food & Beverage

subdivision.

The new structure reflects HADCO'’s continued commitment
to strengthening its leadership within the food and beverage
industry by adopting a more strategic approach to managing
its expanding portfolio. Rather than focusing on individual
brands, the Category Management model is designed to
drive growth across entire product categories, enabling
more informed decision-making and stronger collaboration
across departments.

Under the new model, Category Managers are responsible
for the overall performance of their assigned categories,
including revenue growth, pricing, promotional
effectiveness, innovation and trade engagement. The
transition also enhances collaboration between the
Marketing, Sales, Purchasing and Operations teams to

MARKETING
EVOLUTION

HADCO

INTRODUCING

CATEGORY
MANAGEMI

As part of our continued commitment to strengthening HADCO's
leadership in the food and beverage indusiry, our Marketing
Department is officially transitioning from a brand-specific
marketing model to a Category Management structure.

~—4 EFFECTIVE:
1 JULY 2026

STRATEGIC STRONGER BETTER SMARTER IMPROVED
GROWTH  PARTNERSHIP COLLABORATION DECISIONS PERFORMANCE

@ www.HadcolLtd.com @@@ HADCO B HADCO Group

ensure a more integrated approach to category planning
and execution.

Leading the newly established team are Mar¢ Clarke, Head
of Marketing & Category Management, alongside Senior
Category Managers Danielle Noreiga, Keenan Tam and
Jacquez Byng. They are joined by Category Managers
Anastasia Pickering, Darius Rawlins, Brandon Harry and
Udash Rampersad, with Sanaa Seale serving as Assistant
- Marketing & Category Management.

This new approach strengthens HADCO’s commitment to
operational excellence, innovation and delivering greater
value to customers, consumers and business partners while
continuing to build a stronger, more agile organisation.

Our portfolio has grown in scale and complexity. To compete in
today's dynamic market, we must shift our focus from isolated
brand performance to total category growth.

DRIVE CATEGORY GROWTH
rather than isolated brand wins.

STRENGTHEN PARTNERSHIPS
with retailers through data-driven insights.

IMPROVE CROSS-FUNCTIONAL ALIGNMENT
between Sales, Marketing, Purchasing and
Operations.

OPTIMISE PRICING, PROMOTIONS,
SHELF STRATEGY & PORTFOLIO MIX
to maximize performance.

THIS APPROACH MOVES US FROM SIMPLY

TO MANAGING BUSINESS UNITS STRATEGICALLY.
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MARE DANIELLE KEENAN JACQUEZ ANASTASIA DARIUS BRANDON UDASH SANAA
CLARKE NOREIGA TAM BYNG PICKERING RAWLINS HARRY RAMPERSAD SEALE
Head Senior Senior Senior Category Category Category Category Assistant -
Marketing & Category Category Category Manager - Manager - Manager - Manager - Marketing &
Category Manager - Manager - Manager- Local Ice Cream Beverages, FrozenFoods ~ Wine & Spirits Category
Management International Protein & Grocery, Dairy & Yogurt Snacks & & Deli Management
Ice Cream Essentials & International Confectionery
Yogurt

™ : Our dedicati Our deliveri
WHAT WILL NOT CHANGE Our commimen @ O dedication e @ O ocus on delivering

and local brands. and consumers.

PROMOTIONS

We extend hearty congratulations to the following employees who were promoted after
demonstrating excellence in their respective field:

VONELLE SALINA-GARCIA was promoted from Purchasing Assistant to Procurement
Manager - F&B Categories in the Purchasing Department effective July 1, 2026.

NATASHA LOVELACE was promoted from Customer Service Sales Representative
to Customer Service Supervisor in the Food Retail Sales - In House Department
effective July 1, 2026.

TALISTE ROBERTS was promoted from Customer Service Supervisor to Customer
Service Manager in the Food Service and Food Retail Sales - In House Departments
effective July 1, 2026.

THAT'S IT FOR THIS ISSUE OF THE HADCO TIMES SEE YOU AGAIN FOR ISSUE 57!
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